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The next generation of household
consumer classifications for the U.S.

Experian Marketing Services’ Mosaic® USA is a
household-based consumer lifestyle segmentation
system that classifies all U.S. households and
neighborhoods into 71 unique segments and

19 overarching groups, providing a 360-degree view
of consumers’ choices, preferences and habits.

This groundbreaking classification system

paints a rich picture of U.S. consumers and their
sociodemographics, lifestyles, behaviors and culture,
providing marketers with the most accurate and
comprehensive view of their customers, prospects,
and markets.

Mosaic USA offers a common customer language

to define, measure, describe and engage target
audiences through accurate segment definitions that
enable more strategic and sophisticated conversations
with consumers. Using Mosaic USA lifestyle
segmentation, marketers can anticipate the behavior,
attitudes and preferences of their best customers and
reach them in the most effective traditional and digital

channels with the best messages.

Actionable insight:

/ Accurate targeting
/ Traditional and digital channel selection
/ Strategic audience decisioning

/ Consistent consumer experience

If cluster descriptions are more than a couple years old, they are obsolete,

especially if the focus is on Millenials and their technology behaviors.




Use Mosaic to prioritize and focus dollars
on your most valuable segments

Leading marketers around the world use Mosaic
insights to identify the best traditional and digitial
channels for reaching a specific consumer segment
and maximizing the return on investment (ROI) on
cross-channel campaigns.

The future value of a customer can vary tremendously
by segment, so Mosaic provides a framework to help
identify the optimal customer investment strategy
for each unique customer group. For some segments
the investment may be directed toward developing
customer retention relationships, while others may
be made to introduce new products and services
that address unmet customer needs. Ultimately, the
key factor driving customer investment decisions will
be the expected return on that investment. Mosaic
helps to determine not only how much to invest in a
customer segment, but also how to spend it.

Use Mosaic to:

Precisely target your ideal customer audience
across marketing campaigns

To ensure program success, marketers must use

the freshest set of insights on the rapidly evolving
American consumer landscape. Successful data-
driven marketers develop a deep understanding of
their particular consumer segments in order to build
loyal, long-term relationships with their most valuable
customers. Distinctive customer preferences and
needs represent unique opportunities and challenges
that can be pursued by introducing tailored programs
for each segment. Mosaic provides insight to support
precise consumer targeting, ensuring that the right
product offerings are matched to the right audience.
This helps to retain and grow the customer base.

Mosaic helps us compare our ideal customer
against our current core customer and build
a profile to go prospecting for that customer.

/ Make smart customer investment decisions
/ Build loyal, long-term relationships with the most valuable customers
/ Deliver significant return on marketing spend

/ Maintain consistent consumer experiences across touch-points
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Confidently fuel your marketing programs
with more accurate segment definitions

Mosaic enables superior campaign results through
improved accuracy by applying more than 300 data
factors to classify the makeup of Americans and
correctly assigning individual households to
specific groups.

The new Mosaic offers 71 segments and 19 groups
and, most importantly, provides better information
about what drives these consumers’ lifestyles

and priorities. This world-class, household-based
consumer segmentation system identifies 98 percent
of American households to ensure accuracy over
time and provides an ideal balance of breadth and
granularity. The key characteristics, behaviors and
interests of consumers within each segment helps
marketers paint a detailed portrait of their target
consumers’ preferences, habits and attitudes.

Breadth of

data assets
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Unify channels, platforms and processes
with a common customer language

Marketers can improve experiences across the
landscape of customer touch-points with a
framework that classifies, describes and targets
consumers with a clear, consistent and unified
customer value proposition.

Marketers can attract, grow and retain profitable
customers by linking together marketing campaigns
across traditional and digital marketing channels
and improving operational efficiencies. Mosaic also
provides the greatest reach across an international
network of consumer segmentations to unify a
consistent view of target audiences across the world.

/ ConsumerViewsM national consumer database of 116 million households
/ Predicitive insights, property characteristics and summarized credit and automotive data

/ The Mosaic USA® Segmentation Portal which brings to life hundreds of behavioral and attitudinal data details
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Wired for Success 0.89%
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Mosaic Globall
Mosaic USA is part of a global segmentation network that classifies more than 2 billion people worldwide.
Organizations leverage the Mosaic Global network of more than 28 countries to unify consumer definitions around a

common customer language.

Experian Marketing Services enables marketers to tap into Mosaic Global’s 10 distinct groups, which share common
characteristics, motivations and consumer preferences. Using highly localized statistics and the simple proposition
that the world’s cities share common patterns of residential segregation, the 10 Mosaic Global Groups are consistent

across countries.

The Mosaic Global groups are mapped against two dimensions:
affluence and geographic location
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Mosaic Global network

Australia | Belgium | Brazil | Canada | Czech Republic | Denmark | Finland | France | Germany | Greece
Hong Kong | India | Ireland | Israel | ltaly | Japan | Netherlands | New Zealand | Norway | Poland

Romania | Singapore | South Africa | Spain | Sweden | Switzerland | Taiwan | United Kingdom | United States
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The new generation of American households is reachable, but you

have to know who they are, what they do, where they live, and more.

experian.com/
mosaic
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